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Qualifications
(  B. Sc (Biotechnology), (First division), University of Rajasthan, 2008
(  MBA (Marketing), ( Second Division),Madurai Kamaraj University,2012
(  M.Com (Business Administration), (First Division), University of Rajasthan, 2016

(  Credit FPM Courses, Econometrics (A & B), Microeconomics, Indian School of Business, Mohali, 2020
(  Research Scholar  (Indian Institute of Technology, Ropar)  7.67 CGPA (Marketing Area) 
· POWER BI  Certified _UDEMY
Work Experience 

· Founder- Research Consultancy Service (Jan, 2024 – till date)

· Sept,2023- March 2024: Research Consultant, Indian School of  Business, Hyderabad
· Sept,2021-August 2022 Research Consultant, Indian School of  Business, Hyderabad
· October 2018- August 2021: Academic/Research Associate (Marketing), Indian School of  Business, Mohali. 
· July 2016 – September 2018: Research Associate (Marketing), IIM Udaipur, Rajasthan
· July 2014 – June 2016: Lecturer, Department of Commerce & Business Management, SGBP  Degree College, Rajasthan.  

· August  2012 – June 2014: Lecturer, Department of Commerce & Business Management, Goenka Degree College, Jhunjhunu, Rajasthan.
· Copywriting and Editing Book:  Reviewed and Edited Final Copy for accuracy (Book Name: Precious Dream. Author Rajan V. Kokurri)

Market Research Analyst: 

· Designed questionnaire to provide a meaningful response from participants.
· Conducted focus group and in depth interview to obtain  consumer insights.
· Analysed the data using qualitative and quantitative methods.
· Created and presented research report.
Skills:

Soft Skills:  Critical thinking, Analytical skills 

Technical Skills: Quantitative and qualitative analysis, Marketing segmentation with cluster analysis, Brand Positioning using Discriminant Analysis using tools like SPSS and R, Power BI.
Courses Assisted 

(   Teaching Assistant for Marketing Management (by Professor Sundar Bhardwaj, PGPMAX Programme     

     for Senior Executives), Indian School of Business, Mohali 
(   Teaching Assistant for  Customer Management (by Professor Sripada Chandrashekhar, PGPPRO    

     Programme for Mid-level Working Professionals), Indian School of Business, Mohali
(   Teaching Assistant for  Customer Management (by Professor DVR Sheshadri, PGPMFAB 

     Programme for Family Business), Indian School of Business, Mohali 
(   Teaching Assistant for  Digital Marketing (by Professor Kirti Kalyanam PGP Programme), Indian 

     School of  Business, Mohali
(   Teaching Assistant  for  Marketing Strategy (by Professor Venky, PGP Programme), Indian School    

     of  Business, Mohali
Academic Service  Rendered 
(  Reviewer, 2019 Summer ICICC Conference, “Siksha O Anusandhan”

(  Reviewer, 2019 Reviewer of  IJRSW Journal
(  Reviewer, International Journal of Applied Study and Research Work

(  Springer Publication Book Reviewer, 2020
· Journal of Materials Science Research and Reviews, 2021

· AMERICAN MARKETING ACADEMY Summer and Winter Conference Reviewer, 2024
CASE STUDY PUBLICATION: 
Case titled “Scaling Niramai: Disrupting Breast Cancer Detection Using Artificial Intelligence: published at Harvard Business Review, 2023.

Link: https://hbsp.harvard.edu/product/ISB357-PDF-ENG
Publications
(  Roy, Sukanya. “Domestics Medical Tourism for National Healthcare Systems” Green  Computing   

    and Predictive Analytics for Healthcare published  CRC, Taylor and Francis Group. 2020 pp.145-156 (Book Chapter with Taylor and Francis Group)
·  Roy, Sukanya & Chakraborty, Chinmay “Panic Buying during Covid-19 Global Pandemic”  JITM, Volume 13 Issues 2, pp 231to 244 (SCOPUS INDEXED JOURNAL AND GOOGLE SCHOLAR)
·  Roy, S. (2021). Domestic Medical Tourism to Study the Expectations of Domestic Medical Tourists. In Growth of the Medical Tourism Industry and Its Impact on Society: Emerging Research and Opportunities (pp. 128-146). IGI Global. ( Book Chapter, IGI Publicationc)
(  Roy, Sukanya. “Exposure of Digital Marketing Enhance Energy Drink Usage Among Youths” Joy   

    of Engineering and Management published by Rock Pigeon Publication. 2020pp. 330-337
(  Roy, Sukanya, 2015“Impact analysis of faculty job satisfaction on boosting student’s enrolment in higher education”. A case study” IJLTEMAS ISSN NO: 2278-2540 pp: 110-114
(  Roy, Sukanya 2014 “A critical analysis of factors affecting faculty retention in higher education in Rajasthan- A case  study”,  IJIRP 1SSN NOS: 2321-2918 pp 1-8
(   Roy, Sukanya, 2015 “Employee Satisfaction among the teaching and non-teaching employees of educational institute in Jhunjhunu A comparative analysis” IJMBS ISSN NOS: 2278-6671 pp 361-366
Participation in Conferences:
(  Roy, Sukanya, “Winds of change: SCRM fuelled customer engagement value & increase the     

    firms profitability "NASMEI Conference, Great Lakes Chennai, 2017
· Roy Sukanya and Mallick Sujit. “Should you watch or Skip-Evaluating audience response towards advertisement on You Tube” 7th INDAM BIENNIAL Conference, 2022 IIM Rohtak

(  Roy, Sukanya, 2017 “Customer Engagement: Exploring the journey from potential customers to                                                                              

    active customers/users” MARCON Conference-IMI Kolkata, 2017
(  Roy, Sukanya, 2018 “Social Media: The emerging tool for customer engagement” accepted at YRC 
    ICMC MICA
(  Roy, Sukanya, 2018 “Customer Engagement and Co-Creation In Online Brand Communities: AN    

    ISM  BASED APPROACH “in 7th AIM-AMA Sheth Foundation Doctoral Consortium,2019
(   Roy, Sukanya & Kumar, Sunil 2019 “Shifting trends in Traditional marketing ecosystem : An    

     analysis  of you tube videos and customer engagement” in AMSICON, 2019 Alliance University
(  Roy, Sukanya & Dasgupta, Shiladitya 2019 “Creating a fleet of satisfied car owners: Investigation      

    to  finding  gaps to customer expectation and product offerings in passenger’s vehicle industry” in           

    7th PAN-IIM-WMC Papers accepted for poster presentation.
(  Roy, Sukanya, 2022 “Should you watch or Skip?- Evaluating Audience response towards advertisement on You Tube” in 7th Biennial Conference INDAM, IIM Rohtak.

· Roy, Sukanya 2016 “Developing Employability Skills for Commerce/Management graduate students of the present job market in India” NITI Aayog Chair, Department of Economics, University of Rajasthan, Jaipur

Article published in Newspaper:
· Social Media Reality_ Tribune Newspaper 
Book Published: Smiles and Tears Journey of a Woman (https://www.amazon.in/Smiles-Tears-Journey-Sukanya-Roy-ebook/dp/B088WR43QH)

(#5 in Best Sellers category on Amazon, Motivational Books)

Speaker:
Invited as a Speaker in National Research Talk Series in association with Indian Accounting Associations by Mahatma Gandhi College, Thiruvananthapuram, Kerala.
Invited as a Speaker by “Learn by Research” 
Conducted  “ Literature Review workshop” at IISDPR institute, Delhi

Attended Workshops in India:
a)  2- day Pre-Incubation Workshop in IIM Udaipur

b)  Advanced Communication Skills Workshop in ISB, Mohali

c)  1 day Case writing workshop in ISB, Mohali
d)  2-Day “Phenomenology workshop By Dr. Anil Behl” in IIM Udaipur
Honours and Awards:
a)  Received “Women Excellence Awards 2019 In the field of Academic Management &  Administration” by ILDC-AMP, 2018
b) “Inspiring Bengalis in Rajasthan” by IEM UEM GROUP KOLKATA & SHIKSHA.COM, 2017
Other Distinctions:
(  Won “Yuva Udyamita Protsahan Yojana”from Rajasthan Financial Corporation” and received a    

    grant of  Rs.10,000/-  2013

(  Recipient of  Indian Oil Scholarship, 2008

(  PhD offer from Indian Institute of Management, 2020

(  Published Book Titled: “Smiles and Tears Journey of a Woman”, 2020 (5th Best Selling  Book)
Academic Affiliation

( Honorary Member of the Editorial Board of the IJBST Group of Journals

( Member, Editorial Board of IJRSRW Journal, ISSN Nos-2581-5997
Research Interest

 Consumer Behavior, Customer Engagement and Brand Management
Research Toolkit 
( Software Skills:

   SPSS for Multivariate Data Analysis; AMOS for Structural Equation Modelling.
   PLS-SEM Multivariate Data Analysis.

Languages:  

· Native Bengali, Fluent English, Hindi and Assamese, Beginner in Tamil.

Interests:  
· Care of stray dogs for mental peace, Little yoga for physical balance.
References
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