
IOANNA DIMITRAKAKI
1. PERSONAL INFORMATION

Father’s name:               Georgios

Home address:               16-18 Kioutacheias str., Serres, Greece, postcode: 62125
Telephone numbers:       00302321037891, 00306983728696

Date of birth:                  11/12/1986
Place of birth:                 Thessaloniki, Greece

Marital status:                Single

E-mail:                       
   iondimi@hotmail.com
2. EDUCATION

2022 – 2024:                Master of Psychology Management, Degree certificate

                                     (Excellent), South- West University “Neofit Rilski”, Bulgaria
2014 – 2017:        Ph.D.   Marketing. In South West University ¨Neofit Rilski¨,  Bulgaria

2011 - 2012:
Master of Business Administration, Kingston University, UK 

2010 – 2011:
Master of Arts in Business Management with Commendation, Kingston University, UK

2005 – 2009:           Department of Commerce and Quality Control of Agricultural    Products. Western Macedonia University of Applied Sciences, Florina, Greece (School of Technology and Agronomy). Grade: 7.18 (Very Good)

2005:              Serres General Senior High School Graduate
2. TRAINING

2022 – 2023:                3-month Training Certificate “Business

                                      English” organized by the Training Center and

                                      Lifelong Learning of National and Kapodistrian

                                      University of Athens, Athens February 23, 2023.
2022-2023:             2-month Training Certificate “Mix marketing and brand”
                                      organized by the Training Center and

                                      Lifelong Learning of National and Kapodistrian

                                      University of Athens, Athens February 6, 2023.
2022-2023:                6-month Training Certificate “Business

                                      Management: Strategic management”organized by the Training Center and Lifelong Learning of National and Kapodistrian

                                      University of Athens, Athens December 19, 2023.
2024:                          2- month Training Certificate “Enterpreneurship and strategy for the future in environment uncertainty organized by the traininig Center and Lifelong Learning of National and Kapodistrian University of Athens September 30, 2024.
2023-2024:              6-month Training Certificate “Digital Marketing”by the Training Center and Lifelong Learning of National and Kapodistrian University of Athens, Athens, October, 2024.
2025:                          4-month Training Certificate “Applications of artificial 
                                   Intelligence in organizations and businesses’’ by the Training 

Center and Lifelong Learning of Patra University, Patra, 29 August 2025.
3. WORK EXPERIENCE

2009:
Internship in Thessaloniki General Bank

2014-2015:                 Carton Industry Modern pack S. A. I worked in the Department of Marketing as a manager for the promotion of cartons and carton boxes

2018:                        Member of the Editorial Board in Economics in the USA Journal Management Science and Engineering for the years 2018-2020.
2021:                         Professor management in International Hellenic university.
2022:                         Professor Business Management in International Hellenic 
                                  University (Sindos) in Department Accounting and 
                                  Information Systems.
2024:                      Professor in Dimokritio University of Thraki (Drama) in   

                              Department Agricultural Biotechnology and Winery.
2024:                     Professor management in International Hellenic University, 

                              Department Economic Sciences. 
4. FOREIGN LANGUAGES

English          Greek National Certificate of Language Learning, November 2011, B1 Level

         Greek National Certificate of Language Learning, November 2012, B2 Level

NOCN Level 3 Certificate in Esol International,

                                     Ιούνιος 2021, Επίπεδο C2

Russian   Lomonosov Moscow State University, October 2017, B1 Level

Bulgarian  Sofia University, October 2017,  B2 Level

5. COMPUTER SKILLS

21/02/2009:
ECDL Progress Certificate (Using the Computer and Managing Files, Word Processing, Spreadsheets, Databases Presentations, Information and Communication)
19/09/2009:
ECDL Expert Certificate (Advanced Level at Word Processing, Spreadsheets, Databases, Presentations)

6. SEMINARS

“Profitable exportations” ICBS THESSALONIKI            


      BUSINESS COLLEGE, 27th  March 2012, Thessaloniki, Greece

“The management of the unforeseeable” ICBS THESSALONIKI            


      BUSINESS COLLEGE, 17th  May 2012, Thessaloniki, Greece

“Corporate social responsibility. When businesses become citizens” ICBS THESSALONIKI BUSINESS COLLEGE, 10th September 2012, Thessaloniki, Greece

«Workshop on Social Entrepreneurship», CITY COLLEGE, 20th April 2015, Thessaloniki, Greece
                                   «Ανάπτυξη της Επιχειρηματικότητας και της Οικονομίας  

                                   στην Ελλάδα. Υπάρχει Success Story; Αν ναι, πως αυτό 

                                  μπορεί να συνεχιστεί;», NEW YORK COLLEGE, 3 Μαρτίου  

                                  2022.

«Οι πωλήσεις στην ψηφιακή εποχή», NEW YORK   

                                  COLLEGE, 28 Μαρτίου 2022.

“ΤΕΧΝΙΚΗ ΚΑΙ ΔΙΑΔΙΚΑΣΙΕΣ ΕΙΣΑΓΩΝ-ΕΞΑΓΩΓΩΝ, ICBS, 11 Μαιου 2023.

7. DISTINCTIONS

2009:       A two-year scholarship from the Greek State Scholarships Foundation and an award for my student performance during the fourth year of my studies in the Department of Commerce and Quality Control of Agricultural Products. Western Macedonia University of Applied Sciences, Florina, Greece (School of Technology and Agronomy).

15 July 2022:           Author of London Journals Press

23 August 2022:     Member of the Scientific Committee Conferences    
                                 ICBMECONF  and reviewer.

8 November 2023:  Certificate of excellence in peer –reviewing in recognition 

                                 of an outstanding contribution to the quality of the book.  
17 December 2023:  Lifetime fellow member to the International Society for   

                                  Development and Sustainability (ISDS).

21 December 2023:  Technical committee of 4th International Conference on 

                                     Economics, Business and Management in Osaka of Japan.

26 February 2024: Technical committee of 10th International Conference 

                                       on E-Business and Applications  in Singapore.

31 March 2024:     Member of European center for research training and 

                                Development UK.

8. AUTHOR BOOK
BOOK

1.Palomeque J., Dimitrakaki I., Solano J., (2024), Innovacion y competitividad en la transformacion digital, pp. 31-57

9. PROFESSIONAL AWARD
17 December 2024: Certificate of Academician award 2021 in recognition of outstanding contributions and excellence in the field of outstanding from the Iarcon.

10. ACADEMIC PROJECTS

10.1 PROCEEDINGS OF INTERNATIONAL CONFERENCES (FULL-PAPER REVIEWERS)

(1) Chatzitheodoridis F., Kontogeorgos, A, Dimitrakaki, I. 2014. Women's micro cooperatives in danger? Evidence from a mountainous region in Greece. Proceedings of the 7th International Conference on “Small and medium-sized enterprises in a globalized world”, (forthcoming).
(2) Dimitrakaki I. Plenary speaker, The challenge of conservation of strategic change: The case of alliance Renault- Nissan- Mitsubishi, Virtual conference World Summit on Management Sciences, 20-22 September 2020.
( 3)  Dimitrakaki I. Plenary speaker, Strategic Growth Prospects in a Company and Critical Commentary of a Presentation on Strategies. Case Study: Starbucks, 14th Virtual conference World Summit on Management Sciences, 25 February 2021. 
( 4)   Dimitrakaki I. Plenary speaker, (2021), The impact of the covid 19 Pandemic on Greek   Businesses and the Eu’s Reaction to the economic impact, Scitech central, 14-15 December, USA.

5) Goulas Apostolos, Gerasis Dimitrios, Theodossiou George, Financial Analysis of Small and Medium Dairy Industries of Greece during the Economic crisis, Dimitrakaki I. citation, 15ο Πανελλήνιο συνέδριο αγροτικής οικονομίας, 1 Νοεμβρίου 2018, pp.182

6) Dimitrakaki I., “Management of customer experiences – The case of Ritz- Carlton hotel”, 1st International Scientific and Practical Internet Conference “Progressive opportunities and solutions of advanced society” 16-17 November 2023, Dnipro (Ukraine), pp. 12-14.
10.2 PAPERS IN INTERNATIONAL CONFERENCES

(1)
Chatzitheodoridis F., Kontogeorgos, A, Dimitrakaki, I. 2014. Women's micro cooperatives in danger? Evidence from a mountainous region in Greece. Paper presented at the 7th International Conference on “Small and medium-sized enterprises in a globalized world”, Kozani, Greece, 25-27 September.

(2)
Dimitrakaki I., (2016), Unfair competition of the company – practices and protection, Paper presented at the International scientific conference on “Cultural corridor western transBalkan road – cultural tourism without boundaries”, Meteora – Lefkada, Greece, 29-3 October.   

(3)
Dimitrakaki I., Filipova M., Competitiveness through the establishment of consumer satisfaction, XXV Symposium, “Quality competitiveness, sustainable development department, Sofia, 2017.
( 4) Dimitrakaki I., (2021), Fourteenth Annual Conference on Innovation Economics, 
 Northwestern University’s Kellogg School of Management, USA, 20 August.

5) Dimitrakaki I., (2022), Firm Growth Strategies in Greece- the case of Kri-Kri   S.A, Paper presented at the 2nd International Conference on Advanced Research in Management, Economics and Accounting, Milan-Italy, 18-20 February.

(6) Dimitrakaki I., (2022), “Managing small wine firms – The case of Domaine Hatzimichalis”, Paper presented at the 4th International Conference on Applied Research in Business, Management and Economics, Prague-Czech Republic, 
18-20 March. 
(7) Dimitrakaki I., (2022), “Organizational Structure as a Fundamental Function of Effective Management. The Case of Tesla.”, Paper presented at the 6th International Conference on Business, Management and Economics, Nice-France, 17-19 June.

(8) Dimitrakaki I., (2022), “The Importance of Perceived Organizational Support, From the Point of View of Human Resources. Case Study "PAPADOPOULOU COMPANY SA", Paper presented at the 2th International Conference on Research in Human Resource Management, Oslo Norway, 24-26 June.

(9) Dimitrakaki I., (2022), “Innovative Entrepreneurship and International Development Strategies: The case of the Dairy Company FAGE S.A, Paper presented at the  3rd International Conference on New Trends in Management, Business and Economics, Amsterdam Netherlands, 15-17 July.

10) Dimitrakaki I., (2022),  “"Organizational knowledge as source competitive advantage - Case stude Amazon"”, Paper presented at the  5Th International Conference on Business, Management and Economics, Cambridge UK, 26-28 August
11) Dimitrakaki I., (2022), “Organizational culture and performance. The case of Google”, Paper presented at the 6th International Conference on Applied Research in Management, Economics and Accounting, London UK, 24-26 November
12) Dimitrakaki I., (2023), “Organizational culture and performance. The case of Google”, Paper presented at the 3rd International Conference on Research in Human Resource Management, Barcelona Spain, 17-19 February.
13) Dimitrakaki I., (2023), “Servant Leadership. Case Study-Starbucks”, Paper presented at the 7th International Conference on Research in Business, Management and Economics, Helsinki Finland, 14-16 July.
14) Dimitrakaki I., (2023),  “The importance of working relations-the case of Virgin”, Paper presented at the 5th World Conference on Management, Business and Economics,  Stockholm Sweden, 03-05 August.

15) Dimitrakaki I., (2023), “Motivation of Sales Teams-The Case of Cisco”, Paper presented at the  World Conference on Business, Management and Economics, Vienna Austria, 24-26 November.

16) Dimitrakaki I., (2024), “The concept of Employers brand-the case of Heineken”, Paper presented at the 16th International Conference on Modern Research in Management, Economics and Accounting, Berlin Germany, 14-16 March.

10.3 ARTICLES IN INTERNATIONAL SCIENTIFIC JOURNALS
(1) Dimitrakaki I, Economics and Management Science of Faculty of Economics, Quality competitiveness of the dairy enterprises, South-West University “Neofit Rilski” Blagoevgrad. vol. ХI, №1, 2015, p.p. 26 – 33.
(2) Dimitrakaki I, Scientific Journal of Entrepreneurship, Competitiveness of dairy products business, South-West University “Neofit Rilski” Blagoevgrad. vo III, 2015, p.p. 31 – 46.    
(3) Dimitrakaki I., Scientific journal of college tourism, Price competitiveness of the dairy enterprises, College of tourism Blagoevgrad. vol III, 2015, p.p.131 – 138.
(4) Dimitrakaki I., Filipova M., New reality in Management, Conjunction of the market realization of dairy products in Greece, Economic university Barna, 2017, p.p 349-358.
(5) Dimitrakaki I., Characterization of dairy industry in Greece, Scientific journal Pirinian book sheets, College of tourism Blagoevgrad., vol,2016 ISSN:1312-6911.
(6) Dimitrakaki I., Filipova M., Evaluation of the competitiveness of the product offered by the dairy company, Economic process management: International scientific E-journal, 2017, ISSN 2311-6293.
(7) Dimitrakaki I., The strategy for new products- an important condition for the development of competitiveness enterprises, Scientific journal Entrepreneurship, South – West University “Neofit Rilski” Blagoevgrad, vol. VI, 2018, pp. 206. 

(8) Dimitrakaki I., Entrepreneurship and education: The role of education in the development of entrepreneurship, Scientific journal Economics and management, South-West University “Neofit Rilski” Blagoevgrad, vol. XV, 2018, pp.138.
(9) Dimitrakaki  I., Consumer behavior and factors of making purchasing decisions, Scientific journal 100-cs Chili, Vol. 5, num.1, 2019, p.p.7-16
(10) Dimitrakaki I., The theory of leadership and the way of its application in Greek bussiness actuality, American journal of management science and engineering, vol.4, March 2019, pp. 17-25.
11) Dimitrakaki I., The tourist marketing and analysis of tourist satisfaction, Journal Management & Marketing of university of Craiova, vol. XVII, issue 2/2019, pp. 54-63.
12) Dimitrakaki I., The strategy of developing new products: A requisite for the development and survival of the businesses, European journal of business and management research, Vol. 5, No.1, January 2020 pp.1-10
13) Dimitrakaki I., The internet as part of marketing, Scientific journal 100-cs Chili, Vol. 6, num.2, 2020, p.p. 21-29.
14) Dimitrakaki I., A consumer behavior study in new yogurts for children of preschool age. The case of the Kri-Kri S.A dairy industry, American International Journal of  Business Management, Vol.3, Issue 6, June 2020, pp. 56-66.
15) Dimitrakaki I., The challenge of conservation of strategic change: The case of alliance Renault- Nissan- Mitsubishi, International journal of science academic research, Vol.01, Issue 08, November 2020, pp. 543-551.

16) Dimitrakaki I., Strategic growth case study: Journal of Economics, Business and Market Research Scitech central U.S.A, Vol. 2(3), pp. 342-356

17) Dimitrakaki I., Study on the Challenge of Conservation of Strategic Change: A Case of Alliance Renault-Nissan-Mitsubishi, Book chapter Current Approaches in Science and Technology Research, Vol.14, 6 August 2021, pp. 70-85.
18) Dimitrakaki I.,  Study on Consumer Behavior and Factors of Making Purchasing Decisions, Book chapter Modern Perspectives in Economics, Business and Management, Vol. 10, 1 October 2021, pp.122-128 
19) Dimitrakaki I., The role of change in the globalized economy, case of Palaplast S.A, International journal of management studies and social science research, Vol. 3, Issue 5 September- October 2021, pp. 328-338

20)  Dimitrakaki I., Innovative Entrepreneurship and International Development Strategies: The case of the Dairy Company FAGE S.A., Journal of Economics & Management Policy, Vol.2, No.6, October 2021, pp. 1-10. 

21) Dimitrakaki I., The impact of the covid 19 Pandemic on Greek   Businesses and the Eu’s Reaction to the economic impact,  Journal of infectious Diseases and Research, 4(S3): 02,  14-15 December 2021, pp.184
22) Dimitrakaki I., Firms growths strategies in Greece, International Journal of social sciences and English Literature, Vol.5, 4 January 2022, pp,1-11

23) Dimitrakaki I., “Managing small wine firms- Wine tourism- a lever for the development of a wider area” The case of Domaine Hatzimichalis”, International Journal of Social Science and Human Resource, Vol. 05, Issue 4, 4 April 2022, pp.1461-1471.

24) Dimitrakaki I., “The importance of perceived organizational support, from the point of view of human resources. Case study "PAPADOPOULOU SA”, Global Journal of Human Resource Management, Vol.10, No 4, July 2022, pp.17-31.

25) Dimitrakaki I., Organizational Structure as a Fundamental Function of

Effective Management. The Case of Tesla, Global Journal of Management and Business Research: A Administration and Management, Vol.22, Issue 6, August 2022, pp.29-39.
26) Dimitrakaki I., Organizational culture and performance. The case of Google, 

Global Research Review in Business and Economics, Volume 8, Issue 05, September 2022, pp. 01-09.

27) Dimitrakaki I., Organizational knowledge as a source of competitive advantage – Amazon case study, London Journal of Research in Management and Business, Volume 22, Issue 05, October 2022, pp.27-37.
28) Dimitrakaki I., Transformational leadership. Case study-Wal-Mart, American Journal of Multidisciplinary Research & Review, Volume 01, Issue 05, November 2022, pp. 01-07.
29) Dimitrakaki I., Servant Leadership. Case- study Starbucks, International journal of management and humanities, Vol.9, Issue 6, February 2023, pp. 12-17.

30) Dimitrakaki I. The importance of working relations – The case  of Virgin, The American Journal of Management and Economics Innovations, Vol.05, Issue 6, pp.09-23.

31) Dimitrakaki I., Management of customer experiences - the case of Ritz-Carlton hotel, Global Research Review in Business and Economics, Volume 09, Issue 04, pp.165-175.

32) Dimitrakaki I., Motivation of sales teams-the case of Cisco, International journal of management and social sciences research, Volume 09, Issue 04, pp. 12-21.

33) Dimitrakaki I., The Concept of Employers Brand-the Case of Heineken, International Journal of Scientific and Management Research, Volume 06, Issue 12, pp. 45-61
34) Dimitrakaki, I., Palomeque-Jaramillo, J., & Sousa-Barros, I., Mystery Shopping, revelando a magia da Compra Misteriosa, Revista Episteme & Praxis, Volume 2, Issue 1, January 2024, pp. 50-61.

35) Carolina Uzcátegui-Sánchez, David Zaldumbide-Peralvo, Jaime Estrada-Aguilar, 

Ioanna Dimitrakaki, Business Strategies in the Digital Age: An Analysis of the Use of Social Media Today’s Ecuadorian Economy, International Journal of Social Science Research and Review, Volume 7, Issue 1, January 2024, pp. 91-101.

36) Dimitrakaki I., Enhancing Performance: An Analysis of Starbucks and Servant Leadership , Book chapter Contemporary Research in Business Management and Economics, Vol.2, 8 March 2024, pp. 47-61. 
37) Dimitrakaki I., Knowledge Management: The Case of Xerox, International Journal of Business and Management Review, Vol. 12, No.4, pp.51-69

38) Dimitrakaki I., Strategic Approaches to New Product Development (NPD): A Case Study of Ohonos Snack S.A. in the Competitive Snack Industry, Book chapter Business, Management and Economics: Research Progress, Vol.7, 12 November 2024, pp.107-128.
39) Dimitrakaki I., Organizational Innovation: The Case of Netflix, American Journal of Economics and Business Innovation, Volume 4, Issue 1, March 2025, pp.119-129.

40) Dimitrakaki I., The concept of work – life balance: The case of Indeed, International Journal of Advanced Research in Management, Volume 16, Issue 2, March- April 2025, pp. 1-29.

41) Dimitrakaki I., Affective Well-Being in the Workplace, International Journal of Psychology and Behavioral Science, Volume 23, Issue 1, 28 May 2025, pp. 1-9.
MONOGRAPHS
1. Ioanna Dimitrakaki, From Crisis to Creative Renaissance: How Lego Institutionalized Innovation Across Organizational Levels, ISBN: 978-93-88417-33-4, London (2025), pp.1-83.
12. MEMBER OF EDITORIAL BOARDS
9 July 2024: Editor of the journal Market, Consumer and Society.

9 July 2024: Editor of the British journal management studies.
16 July 2025: Editorial Board Member of journal Asian Development Policy   

                             Review.
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